DEMOGRAPHIC PROFILE EXPANDED
1990 - 2000 Census, 2004 Estimates & 2009 Projections
Calculated using Proportional Block Groups

KORMAN  SR¥FERTIES

Lat/Lon: 39.939337/-75.193675 E PROPERTIES
RF5

Grays Ferry Shopping Center 1.00 mi radius 3.00 mi radius 5.00 mi radius

Estimated Population (2004) 42,807 432,846 803,647

Census Population (1990) 44,839 472,299 884,124

Census Population (2000) 44,044 443,733 820,225
Projected Population (2009) 41,360 419,503 783,192
Forecasted Population (2014) 39,840 405,786 762,159
Historical Annual Growth (1990 to 2000) -795 -0.2% -28,565 -0.6% -63,899 -0.7%
Historical Annual Growth (2000 to 2004) -1,237 -0.7% -10,887 -0.6% -16,577 -0.5%
Projected Annual Growth (2004 to 2009) -1,446 -0.7% -13,343 -0.6% -20,455 -0.5%
Est. Population Density (2004) 14,555.11 psm 15,882.51 psm 11,472.15 psm
Trade Area Size 294 sq m 2725 sq m 70.05 sq m
Estimated Households (2004) 15,815 190,990 332,511

Census Households (1990) 16,182 191,126 337,126

Census Households (2000) 15,533 185,528 323,504
Projected Households (2009) 16,166 197,013 342,368
Forecasted Households (2014) 16,505 203,231 352,544
Households with Children (2004) 5,086 32.2% 50,811 26. 6% 103,350 31. 1%
Average Household Size (2004) 2.32 2.15 2.30

Est. Average Household Income (2004) $35,897 $43,409 $42,189

Proj. Average Household Income (2009) $40,334 $52,164 $48,693
Average Family Income (2004) $41,410 $50,385 $48,724

Est. Median Household Income (2004) $26,349 $31,333 $31,442

Proj. Median Household Income (2009) $28,698 $34,296 $34,426

Median Family Income (2004) $32,815 $38,609 $38,366

Est. Per Capita Income (2004) $14,069 $19,508 $17,788

Proj. Per Capita Income (2009) $16,721 $24,917 $21,676

Per Capita Income Est. 5 year change $2,652 18. 9% $5,409 27.7% $3,888 21. 9%
Est. Median Disposable Income (2004) $23,403 $27,561 $27,630

Est. Median Disposable Income (2009) $25,259 $29,891 $29,967
Disposable Income Est. 5 year change $1,856 7. 9% $2,331 8.5% $2,336 8.5%
Est. Median Household Net Worth (2004) $28,283 $30,067 $30,990

Total Number of Businesses (2004) 1,488 27,501 38,101

Total Number of Employees (2004) 26,802 337,708 465,336
Company Headgtrs: Businesses (2004) 2 0.1% 142 0.5% 175 0.5%
Company Headgtrs: Employees (2004) 453 1. 7% 42,733 12. 7% 49,805 10. 7%
Unemployment Rate (2004) 9.40% 7.00% 6.80%
Employee Population per Business 18.0to 1 12.3t0 1 12.2to 1
Residential Population per Business 28.8t0 1 15.7to 1 211101
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DEMOGRAPHIC PROFILE EXPANDED
1990 - 2000 Census, 2004 Estimates & 2009 Projections
Calculated using Proportional Block Groups

-
KORMAN : SROFeRTies
-
Lat/Lon: 39.939337/-75.193675 . PROPERTIES
RF5
Grays Ferry Shopping Center 1.00 mi radius 3.00 mi radius 5.00 mi radius

White (2004) 13,474 31.5% 162,401 37.5% 278,981 34.7%
Black or African American (2004) 25,553 59. 7% 225,644 52. 1% 434,944 54. 1% g
American Indian & Alaska Native (2004) 101 0.2% 1,023 0.2% 2,150 0.3% %
Asian (2004) 2,563 6.0% 29,510 6.8% 40,994 5.1% ;
Hawiian & Pacific Islander (2004) 15 0.0% 229 0.1% 378 0.0% | s
Other Race (2004) 425 1.0% 5246 1.2% 28,758 3.6% §
Two or More Races (2004) 675 1.6% 8,794 2.0% 17,442 2.2% §
Not Hispanic or Latino Population (2004) 41,528 97. 0% 417,001 96. 3% 742,210 92. 4% E‘)
Hispanic or Latino Population (2004) 1,279 3. 0% 15,845 3. 7% 61,438 7.6% | 3
Not of Hispanic Origin Population (1990) 44,198 98. 6% 462,089 97. 8% 832,448 94.2% §
Hispanic Origin Population (1990) 641 1.4% 10,210 2.2% 51,676 5.8% §
Not Hispanic or Latino Population (2000) 43,039 97. 7% 430,700 97.1% 766,012 93.4% | 3
Hispanic or Latino Population (2000) 1,005 2.3% 13,033 2. 9% 54,212 6.6% 2
Not Hispanic or Latino Population (2009) 39,561 95. 6% 398,430 95. 0% 712,208 90.9% | §
Hispanic or Latino Population (2009) 1,800 4.4% 21,072 5. 0% 70,984 9.1% E
Hist. Hispanic Ann Growth (1990 to 2004) 638 7.1% 5,635 3.9% 9,762 1.3% | §
Proj. Hispanic Ann Growth (2004 to 2009) 521 8.1% 5,227 6.6% 9,546 3.1% E
| AgeDistributon
(0]
Age 0 to 4 yrs (2004) 2,798 6.5% 26,443 6.1% 53,176 6.6% lE
Age 5 to 9 yrs (2004) 2,815 6.6% 26,410 6.1% 54,271 6.8% %
Age 10 to 14 yrs (2004) 2911 6.8% 28,206 6.5% 58,139 7.2% | ©
Age 15 to 19 yrs (2004) 5422 12. 7% 32,081 7.4% 61,233 7.6% | &
Age 20 to 24 yrs (2004) 5,381 12. 6% 39,835 9.2% 67,048 8.3% ﬁ
Age 25 to 29 yrs (2004) 2916 6.8% 36,666 8.5% 60,708 7.6% §
Age 30 to 34 yrs (2004) 2,699 6.3% 33,592 7.8% 58,388 7.3% %
Age 35 to 39 yrs (2004) 2611 6.1% 30,502 7.0% 57,092 7.1% | §
Age 40 to 44 yrs (2004) 2,627 6.1% 29,952 6.9% 56,815 7.1% | 3
Age 45 to 49 yrs (2004) 2,404 5.6% 27,828 6.4% 53,211 6.6% | T
Age 50 to 54 yrs (2004) 2,169 5.1% 25,445 5.9% 47,508 5.9% E
Age 55 to 59 yrs (2004) 1,853 4.3% 21,555 5.0% 39,755 4.9% | %
Age 60 to 64 yrs (2004) 1,480 3.5% 17,251 4.0% 32,030 4.0% g
Age 65 to 74 yrs (2004) 2,317 5.4% 27,859 6.4% 50,792 6.3% | $
Age 75 to 84 yrs (2004) 1,725 4. 0% 20,382 4.7% 37,013 4.6% |
Age 85 yrs plus (2004) 680 1.6% 8,840 2.0% 16,469 2.0% E‘
Median Age (2004) 304 yrs 341 yrs 33.9 yrs £
5
Female Population (2004) 22,708 53. 0% 230,162 53.2% 429,001 53. 4% g
Age 0 to 19 yrs (2004) 6,898 30.4% 55,688 24.2% 112,129 26.1% | 3
Age 20 to 64 yrs (2004) 12,933 57. 0% 138,790 60. 3% 251,639 58.7% | 3
Age 65 yrs plus (2004) 2,877 12.7% 35,684 15.5% 65,233 15.2% | &
Female Median Age (2004) 326 yrs 36.1 yrs 359 yrs §
Male Population (2004) 20,099 47.0% 202,684 46.8% 374,646 46.6% §
Age 0 to 19 yrs (2004) 7,048 35.1% 57,452 28.3% 114,690 30. 6% E
Age 20 to 64 yrs (2004) 11,206 55.8% 123,835 61. 1% 220,916 59.0% | &£

Age 65 yrs plus (2004) 1,844  9.2% 21,397 10.6% 39,040 10. 4%

Male Median Age (2004) 27.7 yrs 31.7 yrs 314 yrs
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DEMOGRAPHIC PROFILE EXPANDED
1990 - 2000 Census, 2004 Estimates & 2009 Projections
Calculated using Proportional Block Groups

KORMAN

1.00 mi radius

Lat/Lon: 39.939337/-75.193675

Grays Ferry Shopping Center

HH Income $200,000 or More (2004)

HH Income $150,000 to $199,999 (2004)
HH Income $100,000 to $149,999 (2004)
HH Income $75,000 to $99,999 (2004)
HH Income $50,000 to $74,999 (2004)
HH Income $35,000 to $49,999 (2004)
HH Income $25,000 to $34,999 (2004)
HH Income $15,000 to $24,999 (2004)
HH Income $0 to $14,999 (2004)

HH Income $35,000+ (2004)
HH Income $75,000+ (2004)

Total Housing Units (2004)
Housing Units, Occupied (2004)
Housing Units, Owner-Occupied (2004)
Housing Units, Renter-Occupied (2004)
Housing Units, Vacant (2004)
Median Years in Residence (2004)

Never Married (2004)
Now Married (2004)
Separated (2004)
Widowed (2004)
Divorced (2004)

Population Family (2004)
Population Non-Family (2004)
Population Group Qtrs (2004)

Family Households (2004)
Married Couple With Children (2004)
Average Family Household Size (2004)
Non-Family Households (2004)

1 Person Household (2004)

2 Person Households (2004)
3 Person Households (2004)
4 Person Households (2004)
5 Person Households (2004)
6+ Person Households (2004)

Total Vehicles Available (2004)
Household: 0 Vehicles Available (2004)
Household: 1 Vehicles Available (2004)
Household: 2+ Vehicles Available (2004)
Average Vehicles Per Household (2004)

This report was produced using data from private and government sources deemed to be reliable. The information herein is provided without representation or warranty.

220 1.4% 3,849 2. 0% 5671 1.7%
127 0.8% 2,023 1.1% 2903 0.9%
570 3.6% 9,408 4.9% 15,692 4. 7%
843 5.3% 13,139 6. 9% 23,254 7.0%
1,798 11. 4% 25,984 13.6% 47,727 14. 4%
2,175 13. 7% 27,521 14. 4% 47,811 14. 4%
1,811 11. 4% 23,656 12.4% 42,051 12. 6%
2,632 16. 6% 28,237 14.8% 47,937 14. 4%
5,640 35. 7% 57,174 29. 9% 99,465 29. 9%
5,733 36.2% 81,923 42. 9% 143,059 43. 0%
1,760 11. 1% 28,419 14. 9% 47,521 14. 3%
18,831 221,042 386,127
15,815 84. 0% 190,990 86. 4% 332,511 86. 1%
7,992 50. 5% 93,253 18. 8% 172,288 51. 8%
7,824 19. 5% 97,737 51.2% 160,224 18. 2%
3,015 16. 0% 30,052 13. 6% 53,615 13. 9%
6.4 yrs 53 yrs 54 yrs
18,329 53.5% 164,720 46. 8% 286,113 44.8%
6,398 18. 7% 91,028 25. 9% 174,177 27.3%
4,461 13. 0% 35,448 10. 1% 63,516 10. 0%
2,362 6.9% 29,705 8.4% 55,978 8.8%
2,732 8.0% 30,886 8.8% 58,276 9.1%
26,840 62. 7% 288,170 66.6% 570,032 70. 9%
9,898 23. 1% 122,267 28. 2% 195,819 24. 4%
6,069 14.2% 22,409 5.2% 37,796 4. 7%
8,559 54. 1% 93,769 49. 1% 180,784 54. 4%
1,430 22. 4% 18,578 20. 4% 38,923 22. 3%
3.14 3.07 3.15
7,257 45. 9% 97,222 50. 9% 151,727 45. 6%
3,751 23. 7% 51,058 26. 7% 84,922 25.5%
5,054 32. 0% 62,863 32. 9% 103,934 31.3%
2,878 18.2% 32,576 17. 1% 59,002 17. 7%
2,039 12. 9% 22,276 11. 7% 41,847 12. 6%
1,121 7. 1% 12,283 6.4% 23,575 7.1%
973 6.2% 9,934 5.2% 19,230 5.8%
10,276 131,896 262,827
8,516 53. 8% 92,069 48. 2% 145,786 43.8%
5,402 34.2% 74,907 39. 2% 131,981 39. 7%
1,898 12. 0% 24,014 12.6% 54,744 16. 5%
0.7 0.7 0.8
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DEMOGRAPHIC PROFILE EXPANDED
1990 - 2000 Census, 2004 Estimates & 2009 Projections
Calculated using Proportional Block Groups

KORMAN

1.00 mi radius

Lat/Lon: 39.939337/-75.193675

Grays Ferry Shopping Center

Est. Labor: Population Age 16+ (2004)
Est. Civilian Employed (2004)

Est. Civilian Unemployed (2004)

Est. in Armed Forces (2004)

Est. not in Labor Force (2004)

Occupation: Population Age 16+ (2000)

Mgmt, Business, & Financial Operations (2000)

Professional and Related (2000)

Service (2000)

Sales and Office (2000)

Farming, Fishing, and Forestry (2000)

Construct, Extraction, & Maintenance (2000)

Production, Transp. & Material Moving (2000)
Percent White Collar Workers (2000)
Percent Blue Collar Workers (2000)

Total Household Expenditure (2004)
Total Non-Retail Expenditures (2004)
Total Retail Expenditures (2004)

Apparel (2004)

Contributions (2004)

Education (2004)

Entertainment (2004)

Food And Beverages (2004)

Furnishings And Equipment (2004)

Gifts (2004)

Health Care (2004)

Household Operations (2004)

Miscellaneous Expenses (2004)

Personal Care (2004)

Personal Insurance (2004)

Reading (2004)

Shelter (2004)

Tobacco (2004)

Transportation (2004)

Utilities (2004)

Adult Population (25 Years or Older) (2004)
Elementary (0 to 8) (2004)

Some High School (9 to 11) (2004)

High School Graduate (12) (2004)

Some College (13 to 16) (2004)

Associate Degree Only (2004)

Bachelor Degree Only (2004)

Graduate Degree (2004)

33,416 346,304 627,011
14,326 42.9% 167,588 48.4% 299,757 47.8% | £
3,156  9.4% 24,390 7.0% 42,848 6.8% | &
0 89 0.0% 207 0.0% | %
15,934 47.7% 154,237 44.5% 284,198 45.3% | §
©
3
14,572 168,270 297,964 g
1,316 9.0% 19,542 11.6% 32,356 10.9% | £
4,036 27.7% 45,063 26.8% 70,465 23.6% | 2
2,802 19.2% 31,347 18.6% 56,103 18.8% | =
4,413 30.3% 48,284 28.7% 87,479 29.4% | $
17 0.1% 144 0.1% 361 0.1% |
550 3.8% 7,626  4.5% 17,199 5.8% | =
1,439 9.9% 16,263 9.7% 34,001 11.4% | &
67. 0% 67. 1% 63.9% | £
33. 0% 32. 9% 36.1% | £
$552 $7,430 $12,770 o
$320 8. 0% $4,301 57. 9% $7,403 38.0% |
$232 12. 0% $3,129 12.1% $5,367 12.0% | B
$31 5.6% $415 5. 6% $714 5.6% | S
$15 2.8% $208 2. 8% $356 2.8% | S
$10 1.9% $141 1. 9% $241 1.9% | T
$28 5. 2% $384 5.2% $659 5.2% | §
$91 16. 6% $1,230 16. 6% $2,118 16. 6% | 3
$22 4. 0% $294 4. 0% $504 4.0% | &
$17 3.1% $229 3.1% $392 3.1% | &
$36 6. 6% $489 6. 6% $838 6.6% | @
$17 3.1% $235 3.2% $403 3.2% | £
$6 1.2% $87 1.2% $149 1.2% | g
$10 1.8% $128 1.7% $221 1.7% | B
$6 1.1% $84 1.1% $144 1.1% | 2
$3 0.5% $41 0.5% $69 0.5% | £
$93 16. 8% $1,263 17. 0% $2,158 16. 9% | €
$5 0.9% $68 0. 9% $117 0.9% | <
$114 20. 6% $1,526 20. 5% $2,635 20. 6% | S
$46 8.3% $609 8. 2% $1,050 8.2% | £
3
S
23,480 279,871 509,781 3
1,450  6.2% 20,618 7.4% 41505 8.1% | &
5,965 25. 4% 60,351 21.6% 113,371 22.2% | £
7,728 32.9% 82,806 29.6% 157,245 30.8% | §
3,369 14.3% 40,427 14. 4% 77,839 15.3% | >
772 3.3% 10,945 3.9% 21,318 4.2% | £
2,257 9.6% 33,459 12.0% 53,810 10. 6%
1,939  8.3% 31,264 11.2% 44,692  8.8%
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DEMOGRAPHIC PROFILE EXPANDED
1990 - 2000 Census, 2004 Estimates & 2009 Projections
Calculated using Proportional Block Groups

KORMAN  SR¥FERTIES

Lat/Lon: 39.939337/-75.193675 : PROPERTIES
RF5

Grays Ferry Shopping Center 1.00 mi radius 3.00 mi radius 5.00 mi radius

1 Detached Unit (2000) 1,112 6. 0% 9,821 4.6% 26,137 7.0%
1 Attached Unit (2000) 12,834 69. 4% 119,693 55. 7% 217,717 57.9%
2 to 4 Units (2000) 2,181 11.8% 34,179 15.9% 57,331 15.3%
5 to 9 Units (2000) 1,012 5.5% 13,286 6.2% 17,634 4.7%
10 to 19 Units (2000) 258 1.4% 3,941 1.8% 6,523 1.7%
20 to 49 Units (2000) 342 1.9% 6,879 3.2% 11,024 2.9%
50 or more Units (2000) 709 3.8% 26,614 12. 4% 38,708 10.3%
Mobile Home or Trailer (2000) 30 0.2% 264 0.1% 600 0.2%
Other Structure (2000) 8 0.0% 54 0.0% 91 0.0%
Homes Built 1999 to 2000 144 0.8% 969 0.5% 1,397 0.4%
Homes Built 1995 to 1998 115 0.6% 2,031 0.9% 3,920 1.0%
Homes Built 1990 to 1994 183 1.0% 1,966 0.9% 3,896 1.0%
Homes Built 1980 to 1989 390 2.1% 6,832 3.2% 11,320 3.0%
Homes Built 1970 to 1979 778 4.2% 12,542 5.8% 22,568 6.0%
Homes Built 1960 to 1969 1,094 5.9% 19,270 9.0% 35,303 9.4%
Homes Built 1950 to 1959 2,705 14.6% 24,847 11.6% 49,351 13. 1%
Homes Built Before 1949 13,077 70. 7% 146,274 68. 1% 248,010 66. 0%
Home Values $1,000,000 or More (2000) 12 0.2% 96 0.1% 173 0.1%
Home Values $500,000 to $999,999 (2000) 34 0.5% 572 0.7% 703 0.5%
Home Values $400,000 to $499,999 (2000) 27 0.4% 408 0.5% 524 0.3%
Home Values $300,000 to $399,999 (2000) 143 1.9% 784 1.0% 1,075 0.7%
Home Values $200,000 to $299,999 (2000) 197 2.6% 1,953 2.5% 2,663 1.8%
Home Values $150,000 to $199,999 (2000) 197 2.7% 2,327 2.9% 3,701 2.5%
Home Values $100,000 to $149,999 (2000) 248 3.3% 4775 6.0% 9,971 6.6%
Home Values $70,000 to $99,999 (2000) 467 6.3% 11,272 14. 2% 24,851 16.5%
Home Values $50,000 to $69,999 (2000) 966 13. 0% 15,077 19. 0% 30,861 20.5%
Home Values $25,000 to $49,999 (2000) 2,846 38.3% 29,561 37.2% 49,604 32. 9%
Home Values $0 to $24,999 (2000) 2,299 30.9% 12,678 15. 9% 26,456 17.6%
Owner Occupied Median Home Value (2000) $55,534 $64,827 $61,425

Renter Occupied Median Rent (2000) $378 $472 $438

Drive to Work Alone (2000) 3,950 26.6% 57,073 33.3% 123,861 40. 8%
Drive to Work in Carpool (2000) 1,672 11.3% 18,969 11. 1% 36,714 12.1%
Travel to Work - Public Transportation (2000) 4,695 31.6% 53,375 31.1% 88,636 29.2%
Drive to Work on Motorcycle (2000) 55 0.4% 219 0.1% 271 0.1%
Walk or Bicycle to Work (2000) 3,978 26.8% 36,261 21.1% 45,527 15. 0%
Other Means (2000) 88 0.6% 1,146 0.7% 2,035 0.7%
Work at Home (2000) 414 2.8% 4,468 2.6% 6,894 2.3%
Travel to Work in 14 Minutes or Less (2000) 3,295 22.8% 35,015 21.0% 56,151 18. 9%
Travel to Work in 14 to 29 Minutes (2000) 4,910 34.0% 59,808 35.8% 100,915 34. 0%
Travel to Work in 30 to 59 Minutes (2000) 4,562 31.6% 52,912 31. 7% 103,459 34. 8%
Travel to Work in 60 Minutes or More (2000) 1,671 11. 6% 19,308 11. 6% 36,518 12. 3%
Average Travel Time to Work (2000) 28.6 mns 28.4 mns 29.6 mns
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